shign industry is the second-largest poliutin
ustry in the world causing issues such as lan
egradation, water pallution, and climate change,
affecting Life on earth.

Local artisans dependent an traditional art-forms
and businesses ara lacing difficully 1o survive,
Rural communities are the one mest prone to
! due to existing | lities [suc

25 male-dominant societies) and skill-gaps.

~ Enviranmental issues dus ta fashion industry

Tourg prope are being environment conscious such thal
they aven prefer to find parters who car for anviropment, as
raparted by popular dating apgs such as Tindar. Additenally,
Tashion industry is the sscond largest polluting industry
making yeuth loak for eco-Trisndly allernatives for styling

Wha is yaur key audience? What
are their nacessities?

Collage geing young males .
Eco-friendly apparel

Enabling factors or steps
required

Markat gap in women formal wear
Werking woman ara fcing difficultios in getting farmal waar
or business casuals for every day office use in India. Mot of
them purchase each elamant of a compdate farmal wear
fram diffarant brands. Thay also find problams with the fit of
the apparel as they are made sccording to the sizes of Indan
market,

["Extinction of regional art-forms and lacal artisans

In tha prasant digital ara with glebalizatian, local artisans
hawe to compote with an ever growing markal. differantiating
Sroers A are R ing 10 be difficuill for Local

traditions and art-froms to survive,

Callege geing young females :
Eco-friendly apparel and
accessories

‘Working class females: Formal
wear and business casuals with
proper fit and more designs.
Availability of customization
option

Community Engagemant
Internships
Recruiting
Search for local artisans

Training
Hard and soft skills

Translation - local languages

Local artisans: Emplayment and
financial stability. Protection
and preservation of regional

ari-forms and traditions.

Research and product devalopment
Research

Designing

Product devalopmant
Manufacturing

Skill gap and inequalities Rural eommunities and local
Peaple of rural communities are finding i difficull to find jobs NGOs {women & youth): Skill
s S| gaps 3nd eaisting L, oy
and incams-based maguaites. and financial stability. End of

sterotypes.

impact
sustainabie consumption behaviour amang empbayees for
lew cost Promte sustamabilily amang thesr adlance with
batter reach.

Corparates : Increase social
impact. Enhance sustainability
practices amoeng employees at

low casls

Governments and other
organizations: Increase social
impact and develop rural
cemmunitias, Promate
environment-friendly inltiatives,

Business developmant
Lagistics
Sales & Markeling
Public relatiens and outreach
Fundraising
Partnerships & collabarations

TMpact

Data analysis
Survey cellection

[IIIHF{\](_H f?(lﬁ

Quicomes.

Skill development and capacity
building for rural communities

Strategic parinerships I

Gathar voluntesrs and other
resolrces [ Woman and youth empowarmant
Prepare rural communities Reduction of gender-based and
1o design & manufacture income based sterectypes
eco-friendly products
Reduction of unemplayment and
Eliminate stereot:
Sromein o esajos
Research on making eco- ) X
friendly products - Eco-friendly fashion prodwcts -
technalogy greening the fashion industry
Design & manufaciure Behavioural change amang young
praducts and provide people to adapt sustainable
platform for rural consumption patterns
communities to connect with
markat

[ Bridge the gap in existing marke!

High quality and high durable
Tashion accessories for all
purposas and occasions

Issues In present market

Issues praventing rural
women & youth to wark

Mitigation of envirenemntal
|ssues such as climate change
and land degradation

Number of people impacted
Number of praducts seld

Amount af emissions
reduced

Scalable and partnerships with
corporates to promote
sustainable practices among
amployees.

Goal

Design, manufacture and sell eco-friendly
fashion products. contributing to mitigation of
enviranmental issues. Additionally, provide skill
developemnt and capacity building training to
engage rural communities lespecizlly women
and youth) and local artisans in product
and ing. p ing the
tocal art-forms and traditions, Bring a
&l change among toward
sustainability, equality and S0Gs.




